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Campaign Summary: May/June • Across all of social in May, Australian Sweet Potatoes achieved more than 1.1 million impressions and 
earned 30,000 engagements.

• Dietitian spokesperson Marika Day, shared two of her sweet potato recipes on her Instagram in May, 
which were well received by her audience clocking up more than 500 saves of the recipes.

• Influencer content was shared on our ‘Sweet Potat-PROs’ channels in May, including Cooking with Ayeh
(her videos on Instagram and TikTok have clocked up more than 800,000 views) and Ben Seymour 
(Footballer). Katie Williams (Athlete) is scheduled to share her video on her channels in June. 

• Media outreach continued in May, with a number of articles secured and published in May, including: 
Daily Mail, Star News Group newspapers, MSN, Eativity, Women’s Health, Yahoo and Lifehacker. To 
date, earned media outreach has achieved more than 14 million opportunities to see.

• The #GetSupercharged series rolled out on owned social channels in May, focussing on highlighting the 
versatility of sweet potatoes through sweet potato traybakes, salads, simple usage ideas and desserts. 

• The microinfluencer campaign via Vamp went live, coinciding with the #GetSupercharged series, with 
content creators sharing their go-to sweet potato traybakes, salads, simple usage ideas and desserts. 
The microinfluencer posts reached 51,000 people, with more than 286,000 opportunities to see. 

• The sweet potatoes retailer campaign with Coles has gone live, including the online sweet potatoes hub 
and a spread in the June Coles Magazine, Australia’s most read magazine (4.4 million readers, monthly)

• To date, the campaign has achieved 21.5 million opportunities to see across earned, paid and owned 
channels.

https://shop.coles.com.au/a/national/promo/sweet-potatoes


Retailer Activities – Coles Online

Australian Sweetpotatoes Shop Page in 

Coles Online
Coles Mag



Media Coverage Highlights



Tracking Against KPIs

PLATFORM METRIC CAMPAIGN KPI ACHIEVED TO DATE % ACHIEVED

Campaign elapsed 74%

Facebook

Impressions 920,000 1,146,900 125%

Engagements 34,976 45,000 78%

Engagement rate 8% 8% On track 

Instagram

Impressions 1,500,000 897,135 60%

Engagements 100,000 93,438 93%

Engagement rate 10% 13% On track



Channel Purpose

Facebook Objective: Drive awareness and increased consideration of sweet potatoes as a preferred 
vegetable amongst the target audience. 
Achieving this through: Inspiring our audience with beautiful, mouthwatering content that is informed 
by insight of what works on the page. Content amplified with an advertising strategy to drive awareness 
and consideration. 

Instagram Objective: Drive awareness and increased consideration of sweet potatoes as a preferred 
vegetable amongst the target audience. 
Achieving this through: Inspiring our audience with delicious, aspirational, thumb-stopping imagery 
informed by insight of what works on the page. Content amplified with an advertising strategy to drive 
awareness and consideration. 



Facebook Results
1 May –31 May 2021

TOP POST

COST PER  
ENGAGEMENT 

ENGAGEMENTSIMPRESSIONS  

COST PER  
IMPRESSION

REACH 

COST PER  
REACH

ENGAGEMENT RATE

%

ORGANIC  
IMPRESSIONS

ENGAGEMENTS
(PAID + ORGANIC)

458,661

498,703

33,378

600,453 7,912 8%

$0.001 $0.001 $0.07 83%

Campaign Total: 1.1m
KPI: 920k

Campaign Average: 8%
KPI: >8%

with video views



Best Performing Facebook Post 

TOP POST

COST PER  
ENGAGEMENT 

ENGAGEMENTSIMPRESSIONS  

COST PER  
IMPRESSION

REACH 

COST PER  
REACH

ENGAGEMENT RATE

%

ORGANIC  
IMPRESSIONS

ENGAGEMENTS
(PAID + ORGANIC)

458,661

528 Reactions

15 Comments

65 Shares 

The top performing post in May was from 
the salad week of our #GetSupercharged
series – a meal-prep friendly sweet potato 
salad with accompanying copy inspiring fans 
how they can use the recipe across a range 
of meals. The post was the most clicked for 
the month (682 link clicks), most reaching 
post (20,000) and most engaged (1,544), 
achieving an engagement rate of 10%. 



Instagram Results
1 May–31 May 2021 

370,435

9,147

506,958 52,436 9%

$0.004 $0.01 $0.04 15%

Campaign Total: 897k
KPI: 1.5 million 

Campaign Average: 14%
KPI: >13%

with video views



Best Performing Instagram Post 

In May the top performing Instagram post 
was from the traybake week of the 
#GetSupercharged series. This chicken, sweet 
potato and tomato traybake earned an 
engagement rate of 20% and 2,642 
engagements – including 70 saves and 350 
link clicks, two high-quality engagements 
indicating intent to try. The post reached 
13,500 people, and many fans commented 
how they wanted to try this simple recipe 
themselves. 

2.5k Loves

11 Comments



Instagram Stories

• 10 Posts
• 3,619 impressions (4% reach rate)
• 91% completion rate 



THANK YOU
Contact: Mariannel Azarcon – Marketing Manager


